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• Political attention span is 

diminishing 

• Globalization 

• A lot of power in the small 

business sector 

• Pros & cons of budget cuts 

• Shrinking budgets 

• Business expansion 

• Funding restrictions 

• NO new programs? 

• U.S. leadership position in 

geospatial services 

• Emphasis on shared services 

• Consolidation 

• Evolving funding models 

• Mobile devices increase demand for ROI 

• Commoditization leads to technology transfer 

• Real time data demand 

• Device mash-ups with spatial data 

• Faster access 

• Small disruptive tech innovation 

• Network is the computer 

• Ease of delivery – mobile devices, services, apps 

• Cost – software, network 

• Stakeholder needs driven by industry; 

build so they know they need it 

• Spending money wisely 

• Social media 

• Crowd source 

• National data at local scale 

• Subject matter experts specific to agency needs 

• Connecting in remote locations & emergencies 

• Understanding & validating requirements 

• Data security & privacy 

• Shrinking budgets 

• Mature & trusted data 

• Dynamic data access 

• Meet mandated requirements 

Perspectives from NSDI Federal Workshop 3/5/13 

 

• Inconsistent – non-integrated federal initiative 

priorities 

• Political perspective of GIS has changed 

• Do more with less & work smarter 

• Privacy issues – copyright, open data sources, 

tension between privacy & services 

• Drones, wireless, hot spots 

• Demonstrating utility of geospatial data 

• Transparency – openness philosophy 

• Data sharing between countries is key 

• Government needs to understand what we need 

to publish authoritatively 

• Need to understand who is consuming 

• Politics of budget work against enterprise 

anything 

•Campaign mode 

• Leverage comms for messaging 

• Issue is always the issue: “comms” 

• Desire to eliminate redundancy 


